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Education  
Ph.D. in Business Administration  August 2015- August 2019 
University of Massachusetts                     Amherst, MA 

    Dissertation title: Essays on firm behaviors in on-line markets platforms. 
 
M.S. in Business Management August 2012- May 2014 
University of Delaware                Newark, DE 

    Thesis title: Evaluating financial performance of hotels in vicinity of well-known medical facilities. 
 
M.S. in Industrial Engineering                                                                                 August 2007- May 2009 
Chalmers University of Technology       Goteborg, Sweden 
Thesis title: Managing capacity and quality. A search for the impact of service delivery in healthcare: A system dynamics 
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